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A multi-disciplined design studio
in Eastern Ontario committed to
the success of your business.
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Make Evolving Media your
strategic partner, a
Canadian Company,
since 1995.

+
uc
od
Pr
n
tio

Start a conversation on
branding and how
accessibility can improve
your bottom line,
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Anchore d in Tradition
Since 1995

Evolving Media Chronicles is our magazine celebrating almost a quarter
of a century working with entrepreneurs, businesses, government and
organizations of all sizes to promote products and services to an
international clientele.
In this publication, we offer a historical glimpse of completed
assignments, highlighting elements of what was involved. We also
discuss issues affecting business today and provide food for
thought.
Evolving Media & Design Inc. is an investment. Anchored in
tradition, evolving in the present, looking forward to the
future.
What can we do to help your business prosper?
Jeff Poissant, RGD
Senior Creative Director
And Media Specialist
Evolving Media & Design Inc.®
57 Gauthier St. Alexandria ON
Tel: 613-482-1159

Alexandria
Veterinary Clinic
At Evolving Media, we’re fortunate to
have amazing clients who’ve entrusted
their service to us for more than six years.
Case in point, Evolving Media was
commissioned to create an online solution that
enables their clients to find the clinic. This
was a problem that frustrated staff and clients
a like. GPS is not accurate in rural regions and
often misdirects clients to the wrong area,
causing delays and missed appointments.
visit: www.alexandriaveterinaryclinic.com

17
Evolving Media Chronicles
2019 Edition | Volume One

3

3

The Assignment
Diabetes information package
designed by Evolving Media and
published by Health Canada.
The following photo is an image
compilation made up of thirteen
individual images.

2019

Original photos by Fred Cattroll in
Ottawa, Ontario. Image composition
by Jeff Poissant, RGD
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Now, consider the following, your
brand is more than just a company’s
or organization’s logo. It’s the colours
you choose, the signage within your
Whether you’re just starting or already in business, your point-of purchase “POP”
business and looking to make a change, displays, your business cards, flyers,
and brochures, your website, and
branding is the root of who and what
especially: how you present yourself
your company is.
on social media. Your brand is also
the type of packaging you choose to
Let’s simplify this further. If you open
use, and even the kinds of packaging
a business or an organization, you’ll
likely give the enterprise a name. Before you don’t use, as environmentally
sensitive people will certainly take
deciding on that name, you’ll certainly
need to search the internet and conduct note of these decisions.
a NUANS search. And if the name you
In short, the brand is everything you
choose is available, you register it,
do and is contained in all the messages
making your business or organization
you convey.
an “individual” in terms of government
regulation. That’s when you have created
How is that for an eye-opener?
a new and very public entity.
You’ve spent money developing your logo,
possibly setting up a website, maybe
The name you give your business is its
you’re selling products.
identity, then the way you go about
branding is how the company will appear
to the public, how it introduces itself to Is the look consistent across all media? Is
there something missing?
existing and potential customers, how
it interacts with clients, how it sets
Call Evolving Media now, let’s sit down,
the tone, how it starts that important
discuss and review your branding. Let’s
conversation. The brand is nothing
see if there is something missing, let’s
less than the genetic makeup of your
talk about how we can enhance your
enterprise.
potential sales.

A Brand is a collection of
parts that represent your
company!

Designing a new company logo
The version of the Kitchens On Wheels
Canada logo above is the third iteration that
Jeff Poissant, RGD created over the years. The
changes were radical, more refined, as this
logo reflected a new direction and calibre of
the type of client they were attracting —
large corporations and government.
Companies like: BeaverTails, Catelli, Yogen
Fruz, Frank’s RedHot, Tim Hortons, Maple
Leaf, Saputo, the US Army, and many more.
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Merivale Cat Hospital
The Merivale Cat Hospital in Ottawa, Ontario
underwent a branding makeover, and
Evolving Media was commissioned to redesign
their company logo.
The objective:
❍❍ The logo had to represent the

characteristics of the cat hospital.

❍❍ It was essential that a cat be represented

in the logo.

❍❍ Someone should be holding the cat.
❍❍ The logo should emphasize how people

ICCEES 2020
World Congress

feel about their cats.

❍❍ The client chose black and red, two spot

colours, for the logo design.

ICCEES is a global consortium of national
scholarly associations dedicated to multidisciplinary scholarly studies of Central and
Eastern Europe, including former Soviet
countries of Central Asia.

RomanKo Excavation
Romanko Excavation in North Lancaster,
Ontario, at the time, was celebrating their
40th anniversary. As part of the celebration,
the family wanted to rebrand the company
and modernize the look.
Evolving Media was commissioned to redesign
their company logo. We had a blank slate;
there was no preference, but we accepted
the challenge. The clue, excavation was their
core business, an excavator was their first
machine, it started the company, it was at
the heart of what they did.

In 2020 the 10th World ICCEES Congress
is being held at Concordia University in
Montreal, Quebec. Evolving Media was
commissioned to design an event logo,
with permission, based on a kinetic metal
sculpture by American artist Anthony Howe,
Di-Octo.
The sculpture Di-Octo was donated to
Concordia University by chancellor Jonathan
Wener and his wife, Susan Wener on the
occasion of Montreal’s 375th and Canada’s
150th anniversaries. It now stands at the
corner of Mackay St. and de Maisonneuve
Blvd. in downtown Montreal.

“

The Art of LOGO Design
From research to visual concepts, from thumbnail sketches to the client
brief, from selecting and defining a colour scheme to developing a message.
The final hand-illustrated image.
The art of logo design is unique to the client, the brand, the event; it’s
about what the symbol says on its own or anchored with a wordmark.
– Jeff Poissant, RGD

CSI Alarms
CSI Alarms is the brainchild of Carl Waddell,
owner of Colonnade Security in Ottawa,
Ontario. For a few decades, Evolving Media
has worked with Carl when he owned
Regional Protection Inc. We launched and
hosted his website in Ottawa.

Evolving Media created a marketing
portal, under the brand name CSI Alarms,
showcasing a modern, future-proof security
system.

It is a one page, responsive, mobile-friendly
site that highlights a few outstanding
Later when Carl launched Colonnade Security, products, then links to colonnadesecurity.
com where a potential client can learn more
we were there to provide web design and
about the products and services offered and
hosting services.
complete the final sale.
Visit www.colonnadesecurity.com
With Carl’s decades of knowledge and
to learn more.
expertise in the alarm system business, we
created an online newsletter, the CSI Journal
To increase awareness of the
that answers critical questions when deciding
security services that
on buying an alarm security system for your
Colonnade Security
offers business and home or business.
homeowners
Visit www.csialarms.com
alike.

How do you manage
passwords?
As a freelancer and owner of Evolving Media
& Design Inc.® for nearly a quarter century,
and being in the design industry for almost
thirty years. You can imagine that you’re
going to learn something new along the way,
the experience is funny that way. During
this time I’ve had the pleasure of meeting,
talking too, and working with some fantastic
people.
With each client, each team, I strive to teach
during a project, explaining every step of
the way what I’m doing and why. Graphic or
Communication Design represents only one
aspect of our business. At Evolvingmedia.com
we also provide professional e-mail and web
hosting services.

Some of their clients have very large
balances, with the largest affected user
claim reportedly valued at approximately $70
million, court filings show. Users have very
little recourse to recover those funds, said
Christine Duhaime, a lawyer and founder of
the Digital Finance Institute.
As mentioned earlier, I can’t make this stuff
up. This incident is one of those “slap behind
the head moments,” which brings me to the
purpose of this article.
❍❍What procedures do you, as a business,

have in place to safeguard your data?

❍❍How many people in your business, or

even your family have a copy of
your password or passwords?

❍❍Do you have a copy of your data in

a safe deposit box?
In a previous article, we centred on security,
the need to having an SSL Certificate, and
the need of assigning someone to be a backup ❍❍Do you have an open conversation
about data security within your
in case disaster strikes.
organization?
Why do I mention this? In an article,
Do you ensure that your devices are using
published in HuffPost Canada in December
2018: “Canadian CEO Gerald Cotten died with the latest versions of the operating system
the only passwords to unlock Cryptocurrency and software to minimize threats from
malware, ransomware and hacking?
Exchange Quadriga Clients’ worth roughly
One Hundred and Ninety Million dollars.
At Evolving Media we can not emphasize
enough the importance of security. Just
The Vancouver-based exchange filed an
application for creditor protection on January as you need insurance for your business
31, 2019, and the Nova Scotia Supreme Court and your vehicle, securing your data
and ensuring someone else within your
will be asked on February 5th, to appoint
organization has access to it is vital.
a monitor to oversee the proceedings,
according to a post on its website, which has
been otherwise shut down. Quadriga owes
$70 million in currency and an additional
amount of cryptocurrency valued at
approximately $180 million, based on market
prices in December, to roughly 115,000 users,
it said in its application.
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What is accessibility?

In layman’s term according to Wikipedia,
the definition of accessibility is “a concept
that focuses on enabling access for
people with disabilities, or special needs,
or enabling access through the use of
assistive technology; however, research and
development in accessibility brings benefits
to everyone.
The Canadian Oxford Dictionary defines
accessible and accessibility as “readily
reached, entered, or used… posing no
obstacles… easy to understand and
appreciate…”

Why is accessibility relevant in
design principles?

Because accessible design is not only for
people who are mobility challenged. The
idea of accessible design impacts all of us
as it relates to a much broader population.
By adopting a broader and open design
philosophy, you improve your odds of
attracting potential clients who will buy your
products or services.

Make better use of colour.
A high percentage of people are colour
blind or have a colour deficit of one kind or
another.

What does that mean?

Why is there such a strong impulse by
business owners to fill an entire page with
stuff? Do they feel they’re not getting value
if they stick to one message?

As a business owner, it’s important to be
mindful of this segment of the population.
The vast majority of those working in real
estate, for example, have no idea that 12% of
men can not fully access most of what they
produce.
As a design studio, our philosophy at
Evolving Media & Design Inc.® is to educate
and advise our clients, one customer at a
time, of the fact that if as a business owner
you adopt suitable changes to your products
and services to accommodate people with
colour blindness it will improve your bottom
line.
Here are some examples of problems
experienced by colour blind people in
everyday business situations.
Documents and Presentations
Take a look at and notice how the document
extract below highlights the awareness
of and the needs of the colour blind can
mean that relevant information produced
within company websites, documentation,
or presentations is lost to people with even
a mild form of colour blindness. In some
markets, for example building trade outlets
where a vast majority of customers are male,
almost 8% of the target market can miss vital
information such as product details or special
offers purely as a result of ignorance of colour
blindness on the part of the marketing team.

General marketing
Another issue that people with colour
blindness face is with retail packaging.
For example, retailers tend to identify
and promote items on special using large
RED posters, banners, or shelf talkers with
black text, sometimes yellow or white.
People with colour blindness wouldn’t see
these promotional items since the signage
would appear black with no discernable
information. When this happens, the person
will look for any text describing the sale or
incentives.

Normal
Eyesight

It’s common for some people with colour
blindness not to see any difference between
red, orange or yellow. All three colours
Deuteranopia (Common)
would appear the same. People with colour
blindness have a tough time distinguishing
between red, orange and green colours. Many
can’t differentiate between darker blues and
black. To this segment of your customer base,
everything can appear as one colour.
Most product packaging includes
written information about what an
item is, what a product contains, and how to
use it. A person who is colour blind will look
for this information and base their decision
on what they can read on the box. Sometimes
Normal
though, not enough information is given,
Eyesight
raising questions on whether the item will
suit their need.

SAL
E

LE
SA

Example: The use of larger body text and
titles improves legibility, making it easier
for anyone, regardless of their age or
circumstances to read and understand your
intended message.

Make use of the medium
As it relates to colour blindness, it’s
interesting to note that most business
owners, executives, and employees, are
utterly unaware of how the issues affecting
colour blind people can impact their
company. Businesses must be aware that a
substantial amount of what they produce
(documents, goods for sale, websites etc.) can
be difficult for colour blind people to fully
access, but they should also be aware of the
need to improve accessibility.

Deuteranopia
(Common)

How does an individual with
colour blindness adapt?

Everyone needs to rely on written
information to decide whether or not the
product or service is for them. At a glance,
the careless or distracting uses of colours in
this kind of marketing are useless for about
4.5% of the people looking at your product or
service (assuming an equal split of clients of
50% male and 50% female).

It is up to the designer and the marketing
team to educate and to design a better visual
brand that is viewed and embraced by all.
Here is another example.
When designing a sales ticket, rather than
producing a sale ticket in red and white,
consider other colours. A sales ticket in red
and yellow (or blue) will be more evident to
the colour blind because yellow and blue are
true colours which stand
out to those with deficient
red/green colour vision.
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Have Evolving Media
design your next
brochure, flyer, kit folder,
rack card or poster
to promote your next
product, service or event
to potential clients in
your industry.

Normal Eyesight

Product packaging
and placement

The images below show how difficult
it is for the colour blind to pick out products
on supermarket shelves by colour alone
and they also demonstrate how much of
an impact blue and yellow can have on the
buying choices of the colour blind.

Deuteranopia (Common)

15

because you can quickly identify it?
Would it then become your product of choice
As a colour blind person, would you
just because you know where it is on the
automatically be drawn to the blue product in shelf?
the middle of the top shelf on the right only
Find the exit.
Visual accessibility is not only about colour.
Many people have a visual impairment of
one kind or another. Print in a public space
that is not clear and easy to read can be
dangerous. This is why, in design, we follow
what is called “universal design principles.”
When a printed product is designed with
awareness, it becomes a product that is
accessible for ALL users. And that’s a good
Deuteranopia (Common)
Normal Eyesight
thing!
Food for thought!
To learn more about accessibility please visit: In future articles, we’ll look at websites to
see how accessible design not only improves
https://www.ontario.ca/page/accessibility-laws
their look but also makes them easier to
https://cnib.ca
navigate.
https://opto.ca/health-library/colour-deficiency
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Alexandria Veterinary Clinic
At Evolving Media & Design Inc.®,
we’re fortunate to have amazing
clients who’ve entrusted their
service to EvolvingMedia.com for
more than six years.
Case in point, Evolving Media was
commissioned to create an online solution
that enables their clients to find the clinic.
A problem that frustrated staff and clients a
like. GPS is not accurate in rural regions and
often misdirects clients to the wrong area,
causing delays and missed appointments. The
other requirement was to ensure we met the
veterinarian society member regulations. We
had to be careful with the text.

Jeff Poissant, RGD, took photographs of the
facilities to highlight the services offered,
the surgical team, the state of the art x-ray
platform, and the clinic. We then designed,
developed, and hosted the website to promote
the location to potential clients.
The website for the Alexandria Veterinary
Clinic is simple and successful; the clinic
receives four to five new clients daily from as
far west as Hamilton, as far south as Boston,
as far east as Québec City, and as far north as
North Bay.
Visit www.alexandriaveterinaryclinic.com

La Plume Moderne
In a previous edition of Evolving Media
Chronicles, we mentioned how we met Robert
Hardy, a maestro, a composer, and part owner
of La Plume Moderne in Eastern Ontario.
Since that initial meeting at the Georgian
House Restaurant & Day Spa in 2008, I have
had the pleasure of working with both Robert
Hardy and Bill Riley on various assignments
throughout the years.
In 2009, before the live concert of “The Fifth
Day Suite,” Evolving Media was commissioned
to design, develop, and host their website
for La Plume Moderne. The purpose of the
site was to showcase the works written by
maestro William “Bob” Hardy and maestro
Willard “Bill” Riley. Potential clients can buy
CDs of their performance on the site. It is
also a vehicle to promote other events and
projects, such as Participation Music Hall
Theatre.
THE FIFTH DAY:

The Architect of the Universe is having second thoughts...

Courtney Murias
Mother Nature Cruel

Laurelle Jade Froese
Mother Nature Kind

Jeffrey Carl
The Architech

Story by Roy Radford,
Music by Robert William Hardy and Willard Riley
Directed by Maria Morgunova
Conducted by Kerry Stratton

WHEN:

Thursday, April 5, 2012
Doors open at 7 PM
Performance 8 PM

TICKETS:

Design by: EvolvingMedia.com

Tel: 416-907–6591 or
sales@thefifthdayamusical.com

www.thefifthdayamusical.com

Toronto in 2010,

❍❍ The Synergy of five
❍❍ Stop the Cancer Cycle
❍❍ Terry Fox Run
❍❍ Participation Music hall Theatre
❍❍ Bob Hardy Overcoming Obstacles
❍❍ Bob hardy The Walker Runner
❍❍ And Walk for Life.

These projects have been developed with
the multiple skill-set that Evolving Media
provides: photography, design, writing,
videography, web development,
and marketing and communication
strategies.

The adventure continues.

WHERE:

918 Bathurst Centre for the Arts
918 Bathurst Street,
TORONTO, ON, M5R 3G5

For Information visit:

❍❍ The Premiere of “The Fifth Day Suite,” in

Designing posters, a roll-up banner,
representing La Plume Moderne
and Evolving Media at trade shows,
or performing live with Participation Music
Hall Theatre where I not only created the
slide presentations but executed it in concert
in-time with the musicians.

A MUSICAL
Sinc
e 20
06

Since the launch of the original site, Evolving
Media has been part of the fabric of La Plume
Moderne. We’ve worked on many projects, for
example:

Visit www.laplumemoderne2.com
La Plume Moderne proudly presents
Participation’s Music Hall Theatre Production of

Publishers and Composers of
Contemporary Music for
the Digital Age.

A Down Town Abbey Spring Special

ING
OVERCOleMs and
Obstac ng Goals!
Achievi
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and a
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Original
Music Score
At the NAV Centre, 1950, Montreal Road,
Cornwall, ON
Saturday, May 14th, 2016 Dinner and Music Hall Theatre $55
Cocktails: 5 p.m. Dinner: 6 p.m. Show: 7 p.m.

Coffee stain

Sunday, May 15th, 2016

36x78 inch Roll up Banner

laplumemoderne.com

Design By: evolvingmedia.com

White out

er.com
ewalkerrunn
bobhardyth

High Tea and Music Hall Theatre $45
Show: 2 p.m. High Tea at Intermission
Join us at the NAV CENTRE in Cornwall, for
a mélange of musical madness where Louis
Armstrong and Bessie Smith meet Mr. Bean and
Monty Python for a fun-filled, celebratory evening.

The NAV Centre’s Executive Chef Luc McCabe
a recent competitor on the Food Network’s
Chopped Canada, will prepare the delectable
Down Town Abbey menu.

To buy tickets call Robert Hardy @ 613-525-9943 or visit

www.participationthemusic.com

24x36 Poster
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The Power
of the

Rack Card!

On an item of Standard Lettermail, graphics
or other printing shall not be located in the
following zones:
❍❍ All the areas to the right of the address

block

❍❍ All the areas below the address block
❍❍ 19 mm high by 105 mm long, measured

As a business owner, manager, executive, or
volunteer at a non-profit organization, have
the right edge along the bottom
you considered the power and opportunity of ❍❍ from
In
the
area prescribed for postage.
using rack cards to promote your product or
❍
❍
Additional
regulatory requirements apply
service?
to Standard Lettermail.

At Evolving Media we design and
develop websites using open source
standards to ensure that your site
is accessible, responsive and meets
accessibility regulations.
Whether you need a simple web
presence or a multi-level e-commerce
site. You’ll have the freedom to manage
the content of your website yourself or
have us handle it.

Accessibility
This category is far more than just designing
for the disabled. It is about ensuring that
someone can read your text, regardless of
whether they’re young, old, wear glasses,
or have a prescription lens. A site should be
easy to interact with and navigate.
Colour blindness
Tested to ensure your site is legible for
someone with colour blindness.

to breath, flex and grow, even as you
control your costs.
We’re Dynamic

At Evolving Media, we design and develop a
website from scratch, thinking outside the
box to differentiate your brand and your
business. That doesn’t mean you have too.

Value
That BIG CITY agency feel in a small town
design studio in Eastern Ontario with a
quarter of a century of expertise.
Team Focused
Teamwork is at the very foundation of what
we do! By working together, we ensure a
quality product.

No, these are two different products meant
for various purposes. A postcard is available
in varied sizes from three and a half by five
inches, up to six by nine inches. A postcard
usually uses full-colour, full-bleed, and
coated on one side. The back of a postcard
must follow the guidelines set by Canada
Post.
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Call Evolving Media at 613-482-1159, send an
e-mail to thestudio@evolvingmedia.com or
visit our website at www.evolvingmedia.com
and submit a Request an Estimate.

Winte
r
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❝

Carnival

Open Source
It’s your website; you should have the ability
to choose where you want to host. Whether
At Evolving Media you’ll receive
its with Evolvingmedia.com or another
maximum bandwidth allowing your site provider.

But isn’t a rack card the same
as a postcard?

Marketing

A rack card is a great tool to use to
promote your product or service in
a local area. It’s tangible and can
showcase or emphasize one product
or three products. You can use a
rack card to promote an exclusive
deal, direct a potential client to your
website or social media. It’s convenient,
easily fits in a woman’s purse or a coat
pocket.
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Web Design

Designed with
Accessibility in mind

By comparison, a postcards intention is to
facilitate mail to a recipient. Whereas, a rack
card is meant to be displayed and picked up
by a potential viewer.

FAMILY D

What is a Rack card?

A standard rack card is four inches wide
by nine inches high, full-colour, full-bleed,
two-sides, coated and printed on heavy card
stock. Depending on the number of rack
cards you order, the final product may be
delivered loose or bundled in 100’s.

❞
Tel: 613-

525-31

12

Fax: 61

3-525-44

School
Magne
t

28

Above all else, listening
is our greatest
strength.

Are you the victim of
Corporate Espionage?
Wikipedia defines Corporate Espionage as;

“Industrial espionage, economic
espionage, corporate spying or corporate
espionage as a form of sabotage
conducted for commercial purposes
instead of purely national security.
Economic espionage is conducted or
orchestrated by governments and is
international in scope, while industrial
or corporate espionage is more often
domestic and occurs between companies
or corporations.”
In other words, it all relates to business
ethics, a form of applied ethics that deals
with rules and principles within a business,
or how companies treat each other.

So back to the earlier
question?

Are you the victim of Corporate Espionage?
In our previous publication, we discussed
a bad review. How most of the time, it is
not a client that is giving a bad review, but
a disgruntled employee, a jealous business
owner, or a company that wants your
location or your clients and will do anything
to obtain it.
There is a saying that 90% of all theft in a
retail store, is by the employees.
But we’re digressing. The most significant
threat in our modern age is corporate
espionage, where a competing business goes
out of there way to damage your reputation
and your sales through social media. Today,
people have no filters, and no one has to
prove what’s said.

“The various moral or ethical problems
that can arise in a business setting, and
any special ethical duties or obligations
that apply to persons who are engaged
in commerce, including workers and
Evidence given in an article is automatically
managers, customers and suppliers, and deemed accurate, even if it isn’t.
the larger group of people who have some
interest in your business.”
So what form can this take?
In an increasingly conscience-focused
marketplace of today, the demand for a more
ethical business is increasing, with many
articles written on the subject. Companies are
starting to add ethics panels, codes of ethics,
ethics review boards, and other attempts
to foster and uphold higher or better ethics
awareness and practices.
Simultaneously, the pressure is being applied
to business and industry to improve their
ethics. These new mandates are introduced
through persuasion as well as through new
public initiatives and laws.

A vendor who wants your corner, because you
appear to have more traffic, may use social
media to spread rumours, make false claims,
complain to the municipality, or worse.

How can you tell it’s a
competitor?

Look at the numbers.

Industrial espionage - Wikipedia. https://en.wikipedia.
org/wiki/Industrial_espionage
What is INDUSTRIAL ESPIONAGE? What does ... - YouTube.
https://www.youtube.com/watch?v=zxuZiR-A28o
“Business Ethics” New World Encyclopedia. https://
s3.amazonaws.com/aals1/pdfs/link_026_034.pdf

Evolving Media & Design Inc.
is an investment. Anchored
in tradition, evolving in the
present, looking forward to
the future.

design: our core business
At Evolving Media, we focus on client/team
collaboration, offering a range of business
services to enhance your marketing and
communication needs. From graphic design
to photography, from video production to
web development and design, from web
hosting services to the final print.
Serving Businesses Since 1995.
Typical uses of design include:
❍❍ Identity (logos, branding, stationery,
signs)
❍❍ Products (product packaging, labels,
video)
❍❍ Publications (magazines, newspapers,
books, trade journals)
❍❍ Marketing (print advertisements, posters,
website design, presentations, video)
❍❍ Entertainment (theatre, musicians in all
genres, including symphony orchestras)
❍❍ Multilingual (Various projects in French,
English, Polish, Russian, Farsi and more)
❍❍ Exhibit Marketing (Trade show banner
signs and booths, POP Displays)

Choose the
Evolving Media
advantage

“To whom it may concern:
Jeffery Poissant of Evolving Media &
Design has been providing graphic art
services for several computer-based and
web-based Training courses that SkilsPlus
Training Corp has developed.
The work has been completed on Time
and within The allotted budget. Jeffery
delivered The services in a professional
manner and worked in a collegial fashion
with the other members of the project
teams.
Our clients have expressed complete
satisfaction with the visual appeal of the
resulting products. The combination of
imagery, colours and aesthetic affects has
been quite successful.”
Patrick Nephin
SkilsPlus Training Corp
“We tried to create a website for our
business but soon realized that it’s really
not that simple. We knew people that had
worked with Jeff from Evolving Media and
were impressed with his knowledge. After
seeing the end product that was of such
high quality, that’s when we contacted
Jeff. After a few meetings, we decided
we were ready to work along his side to
help expose our business. Jeff is a very
motivated individual who can simply do
it all! From creating and designing, to
interviewing and taking professional
pictures and so much more.
A short time after we launched our website,
we can say that we already see an increase
in demand for our products.”
Jean-Luc Desautels
Aliments Desautels Foods Inc.

Professional
Commercial
and Industrial
Photography
Call us at 613-482-1159 for a free
estimate, book a session on site, or
visit evolvingmedia.com.

ACT NOW!

Everything you need, right at
your fingertips.

Smoking Hot Web
Hosting Services,
with Muscle.
4”

Managed web
hosting services
starting at:

1000 Rack cards, 4x9 inches,
printed on 14pt. gloss cover
stock, perfect for promoting
your product or service.
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Since 1995

Prices listed in Canadian dollars.
Additional shipping costs may apply.
Other options available, please ask.
Price does not include design services.
Price subject to change without notice.

Evolving Media & Design Inc.®
C/O Jeff Poissant, RGD
57 Gauthier Street,
Alexandria,
ON, K0C 1A0
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o
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Prices subject to change without notice. Price
does not include web design services. Transfer an
existing website to Evolving Media & Design Inc.
for free, some conditions may apply. Prices are in
Canadian dollars.
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